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Building Rural Connectivity
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• Ensure that all Americans living in rural areas have access to affordable 
and quality telecommunications services.

Goal

Strategy for building rural connectivity
• Identify and target rural areas for outreach, utilizing our experiences 

with Indian Country.
• Disseminate information and educate stakeholders through a web 

portal, bureau points of contact, and outreach programs;
• Listen and learn through workshops and forums, e.g. the Rural 

Wireless ISP Showcase.
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Identifying Targeted Regions:
Telephone Penetration Rates by County - 2000 
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Applying the ITI model, we identify three 
new targeted regions for the next stage:

• Alaska Native Villages

• Appalachian Region

• Delta Region
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Draft

Subscribership: American Indian Households Without Service 
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•American Indian and Alaska Native communities, on average, have among the lowest 
reported telephone subscribership levels in the country. 
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We have learned:
– Access to telecommunications services remains a challenge.  
– Factors leading to low subscribership and deployment:

• Lack of information regarding the availability of Federal 
assistance programs.

• Other priorities/barriers that inhibit infrastructure 
development. 

– Despite having made strides, more work needs to be done.
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• Indian Telecommunications Initiatives 
comprehensive outreach efforts include:
– Interactive regional workshops
– Commission staff attend and participate at 

tribal conferences.
– Meet with individual tribes to address 

specific telecommunications issues.
– Disseminate educational materials to  

American Indian tribes and organizations.In
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Outreach Initiatives

• Educational Materials
– “Get Connected” outreach materials
– “Expanding Telecommunications Access in 

Indian Country” booklet 
– Indian Telecommunication Initiatives 

brochure
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Target Region I: 
Expand ITI to Alaska Native Villages
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• 227 of the more than 560 federally-recognized tribes are 
located in Alaska.

• Alaska Native Villages comprise about 19% of Alaska’s 
population and more than 80% of its rural population. 
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Challenges Facing Alaska Native Villages
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Draft

Increases in Tribal Lifeline Assistance Subscribership
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Target Region II: Appalachian Region
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• The Region includes 410 counties in 13 states, extending more than 1,000 
miles, from southern New York through, Pennsylvania, Ohio, West 
Virginia, Maryland, Virginia, Tennessee, Kentucky, North Carolina, South 
Carolina, Georgia, Alabama to northeast Mississippi.

• Nearly 23 million people, or 8% of the U.S. population, reside in the 
region.

• The Appalachian Regional Commission (ARC) identifies 121 of 410 
counties in Appalachia as distressed.

• The distressed counties  represent 1.02% of U.S. housing units but 2.62% 
of U.S. housing units without phone service.

A
pp

al
ac

hi
an

 R
eg

io
n

A
pp

al
ac

hi
an

 R
eg

io
n

The Appalachian Region



16

T
he

 D
el

ta
 R

eg
io

n
T

he
 D

el
ta

 R
eg

io
n

Target Region III: Delta Region
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The Delta Region
• 240 County/Parish region spans eight states 

– Alabama, Arkansas, Illinois, Kentucky, Louisiana, 
Mississippi, Missouri, Tennessee

• The region represents 3.33% of U.S. housing 
units but 6.12% of U.S. housing units without 
phone service.
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Key:

Brown --- Federally Recognized    
Tribe

Tan --- Appalachian Region

Green --- Central Region

Orange --- Alaska Region   

Three Key Targets
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Outreach Initiatives for Target Regions
• Embark on a targeted outreach campaign to inform and educate consumers 

about the availability of Federal Lifeline and LinkUp support.
• Expand scope of outreach to include participation in regional workshops, 

conferences and events.
• Partner with other federal, state, and local agencies.
• Outreach goals include:

– Analyze and evaluate the region’s specific telecommunications needs 
and goals. 

– Demonstrate the federal government’s commitment to bringing 
telecommunication services to Rural America. 
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Establish senior bureau points of contact:
– effectively coordinates and disseminate information on 

FCC rural activities;
– streamline the exchange of information among bureaus 

regarding items affecting rural America; and
– serve as the bureaus’central point of contact for outside 

parties.
• Douglas Webbink, International Bureau
• Jennifer Tomchin, Wireless Telecommunications Bureau
• Narda Jones, Wireline Competition Bureau
• Bruce Romano, Office of Engineering and Technology
• Tom Horan, Media Bureau
• Sue McNeil, Consumer & Governmental Affairs Bureau
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• Provide centralized, easy-to-access source of Commission 
actions regarding rural telecommunications on Rural 
Website.

• Develop Comprehensive Rural Web Portals to:
– Centralize and consolidate information
– Provide single source for Commission information
– Highlight Commission commitment  

Rural Web Portal
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